Solve a problem. Achieve a result.

Developing the right promotional plan
1) The best reason for a promotion is to solve a problem. What are you trying to accomplish?
How should your world be different because of the promotion? Do you need to attract and keep
employees or volunteers? Do you need more sales? Do you need a better response rate to your
direct mail? Do you need information to be readily accessible by a client or prospect?
2) W
 ho, specifically, should your promotion impact? Knowing the age, gender, occupation and
avocation of recipients is key to a successful promotion. One of the advantages of promotional
products vs broadcast advertising is that you can deliver your promotion exactly to the people
who are most likely to be open to your message. Select items that are likely to appeal to your
target demographic. Take it a step further and consider WHERE the recipient will be when they
are most in need of your service. If you are an electrician, it makes sense to place a flashlight
with your contact info attached via magnet to a breaker box. The job of a real promotional product consultant s to help you find an item that will appeal to your prospect and be useful when
and where hey need it.
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